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The aim of the CIM Level 3 Foundation Certificate in Marketing 
is to equip you with the skills, knowledge and understanding 
to perform professionally in a support-level marketing role. 
You will develop a good understanding of the wider role of 
marketing and see how your practical skills can be applied to 
future career progression. 

Successful completion of the CIM Level 3 Foundation 
Certificate in Marketing will equip the student with the 
knowledge, skills and understanding to be able to carry 
out an essential and successful support-level marketing 
role within the workplace. Those who successfully achieve 
this qualification will be able to understand the wider 
role of marketing and how their practical skills can be 
applied to their career progression within the marketing 
profession.

WHO IS IT FOR?
The Foundation Certificate in Marketing is aimed at those 
either in a job that already involves marketing or those 
who wish to find out about marketing with the intention 
of starting out on a marketing career.

ENTRY REQUIREMENTS
It is not necessary to have any previous experience or 
knowledge of marketing and you can choose to study in a 
way that suits your requirements and availability. We do, 
however, ask that if English is not your first language, you 
provide us with evidence that you have achieved – within 
the past two years – either an IELTS Academic Module 
with an overall score of 6.5 (each component pass being 
at 6.0 or above) or the Cambridge Certificate of Advanced 
English at grade B or above. We are prepared to consider 
other equivalent alternatives.

For more information about workshop dates please 
visit www.theconsultants.ro
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Our qualification and award pathways have been structured to reflect the need for a flexible and bite-size approach 
for today’s marketer. This qualification consists of one mandatory module and the choice of one elective module. 
However, you can choose to complete just one module and gain an award. Should you choose to continue to study 
and successfully complete the second module, you will achieve the full qualification.
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MODULE OVERVIEW 

Module title Description Assessment

Marketing Principles - 
Mandatory

This module provides an understanding of the key 
concepts and terminology used in marketing. It 
also gives you a knowledge and understanding 
of the role and function of marketing within 
organisations and explores the factors that 
influence consumer behaviour. You will identify 
key components of the marketing environment 
and develop an appreciation of how to collect and 
use relevant information. The module outlines 
the concepts and elements which make up the 
marketing mix and shows you how they are 
applied in context.

Multiple choice exam

Customer Communications - 
Elective

This module provides an understanding of how 
marketing communications can be used in practice 
to engage with customers. It enables appreciation 
of the customer and considers the importance 
of the nature of relationships and how they are 
managed and monitored. You will gain knowledge 
and understanding of the purpose and process of 
marketing communications and the range of tools 
available. You will also explore how to develop a 
successful marketing communications campaign 
and learn how the campaign can be put into 
practice.

Work-based assignment

Digital Essentials - Elective This module provides an understanding of the 
key concepts associated with digital marketing. 
The impact of changing a digital enviroment 
is considered in relation to the customer and 
the digital tools used for communications. The 
importance of digital content is recognised in the 
context of digital campaigns, as well as the need 
to monitor performance.

Work-based assignment


