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Focuses on the theoretical aspects of marketing and the 
skills to manage the marketing function including channel 
management, stakeholder impact and product development. 

QUALIFICATION OVERVIEW
The aim of the CIM Level 6 Diploma in Professional 
Marketing is to provide the practising marketer with 
relevant, contemporary marketing content to equip them 
for the current global landscape. Learning is brought to 
life through meaningful and active assessment methods 
which embrace the modern marketing industry.

Successful completion of the CIM Level 6 Diploma in 
Professional Marketing will establish the knowledge, 
skills and understanding to be able to perform at a 
management level and to carry out an essential and 
successful professional marketing role within the 
workplace.

For more information about workshop dates please 
visit www.theconsultants.ro

 
 
 

ENTRY REQUIREMENTS
One or more of the following is required to gain entry onto 
this qualification:

• CIM Level 4 Professional Certificate in Marketing or CIM 
Level 4 Certificate in Professional Marketing.

• Any relevant Level 4 qualification.

• Foundation Degree in Business with Marketing.

• Bachelor’s or Master’s degree from a recognised 
university, with at least one third of credits coming from 
marketing content (i.e. 120 credits in Bachelor’s degrees 
or 60 credits in Master’s degrees).

• Professional practice (suggested two years marketing 
in an operational role) plus diagnostic assessment onto 
Level 6.

If English is not your first language, you will also need 
to provide evidence of achieving one of the following 
English language qualifications within the last two 
years: IELTS Academic Module with overall score of 6.5 
(each component pass mark must be 6.0 or above) or 
Cambridge Certificate of Advanced English grade B or 
above. CIM will consider other equivalent alternatives.
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The certificate qualification consists of three modules, two mandatory and one elective. Complete two 
mandatory modules and one elective module to achieve the full qualification.

or
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MODULE OVERVIEW 

Module title Description Assessment

Strategic Marketing - 
Mandatory

This module recognises the significance of 
situation analysis and introduces techniques for 
assessing the external and internal environments 
that enable effective decision making. The 
module outlines the importance of all stages 
within the marketing planning process, from 
the audit, through strategic decision making, 
to implementation of plans. It outlines how 
managing resources and employing monitoring 
and measurement techniques enable the 
achievement of strategic marketing objectives.

Examination

Mastering Metrics - Mandatory This module examines the importance of 
managing marketing data in effective marketing 
decision making. It presents the role of marketing 
metrics within the organisation and establishes 
how an understanding of a range of measurement 
techniques can enable organisations to achieve 
marketing insights and strategic decision making. 
It provides an appreciation of how measurement 
techniques, aligned to business objectives, can 
establish and determine the effectiveness of 
marketing activities. It outlines the value of using 
appropriate data sources to enable effective 
marketing analysis, and of employing appropriate 
analytics tools and techniques to ensure effective 
marketing decision making. 

Work-based assignment

Driving Innovation - Elective This module focuses on how an understanding 
of the relationship between marketing and 
entrepreneurship can enable organisations to 
deliver compelling marketing solutions. It presents 
the key factors in building and nurturing innovation 
throughout the organisation and within the 
marketing function. It provides an appreciation 
of the role of internal marketing in supporting a 
culture of innovation and in implementing change 
programmes.

Work-based assignment

Digital Strategy - Elective This module outlines how an understanding and 
analysis of the macro- and micro-environments 
can enable organisations to assess the impact 
of the disruptive digital landscape in delivering 
objectives, in order to develop strategic 
recommendations. It provides recognition of 
how creating digital marketing mixes can enable 
organisations to respond with agility to market 
needs. It examines how the management of 
digital channels and the application of key digital 
measures help to achieve business objectives.

Portfolio


